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Competitive Advantage Of Green Packaging For Sustainable
Development

Hesil I8
Ir.8. Sahayaselvi™

Abstract

(% enonugh we have iwed o fat, it's encugh we have exploited the natural resowrces o i
grval extend, itx enough that we have consumed the good and thrown pway fhe wesg iy
encigh  that we have polluted the cco system to the extreme, Yes, it's @ high time for the
marmfaciure of packaging product to gein g competitive advantageous by wsing green
packaging wiich promete product and maximizes theiy profit for the fong run. So it s the apd
lime 1o be more sustainable due o global warming and other emvironmental issues, This
PapeEr cancenirales on vavious level of dwareness on envivomasenial issues currently Saced
by the soclety at large perticlarly incoastal vilfages of Kampakumart diveeics, Tiomilmacn,
This paper gives proposals o the manufactirers io imprrve compelitive advaniage by
wdapting green packaging The data were collected frem kalkulams saluk o Kanyakumari
districe fchinnaviliol and colachel) with the help af interview schedule by adopring simple
v sampling method of 150 sumple respondents. The major finding of thic paper
highlights thai malv respondeals have Bore meareness on cavironmental Lo than fewmeds
respondents. The respondents ure more cco-conscious and eco-friemdly. Hence they are
willing to pracitce theve R (Reduce, Reuse and Recyele) convcept of green puckaging. Hence
it will be o good opporiunine fov the manufuctioes and producer of packagimg af product o
start adapting green packing,

Key words! preen packaging, eco-friendly packaging, sreen consumers, sustaimable
development, eca-friendly, reduce, reuse and biodegradahle.

Intraduction

The canth’s resources are bemg plundered because of short-sighted approuches of the
economy, commerce and production. Each year hundreds of millions of tons of waste are
peneraed, much of it is non-biodegraduble, hphly toxie mnd radioactive from homes and
husincsscs, from construction and demalition sitcs, rom clinical, cloctronic and industrial
sources. As o result, the carth is beginning 16 lovk more and more like an immense pile of
filth, Maring sca is no way exempted to this, Like the carth, ihe marine sca i polluted to
greater extent due w throw away culture, Henee the only remedy for such pollution is green
puckaging. It is also known us eco puckaging and sustdinable packaging, Green mark cling
refers to the process of selling products or services based on their environmental benefits.
Such a product af service inay be eavironmentally friendly in iself or produced of packaged
In an environmentally friendly way. The consumers who wre iwire of ecological concepts
are rendy 1o buy a product or service for 2 reasanable price. The dev elopment of ecologically
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sifer products, recyelable and biodegraduble packaging, energy-efficient operatans, and
better pollution contrals are all the outeome of green miarketing. Packaging (s one of the
green marketing tools which play an important role i reducing the destructive effects
tawalds the eavironiment.

Statement (4 The Problem

India is pollwtedtremendously (n the name of development, like neutnine, methane and
muclear power plant and so on, Particularly in Tamilnady, On the another hand the speed
culture, fast food habits, throw awsy colture and accumulation of things more than
necdshave polluted the environment greaterextentlt is vivid that the World Resotirce
Instimte estimated [n 2005 that 1.8 tonnes of carbon dioxide are released by 1.21 taliion
people in India. The extent of reloase of carbon dioxide is much higher in the developed
natms,

As the outeome ofenvironmenta! threat, heman existence hecomes uncertain and they arc
exposed to various kinds of illness. Marcaver, it is also pne of the social duties and ethics of
every citizen in the world. The coastal villages of Kanyakumr districl are highly affecred
due 0 waste packages. These packiges are sccumulated due to throw awuy cullure of the
wurists and the natives near the coustal belt, This brings lot of health issues and other
environmental issies Green packages could be a better choice to avoid this crisis for the
emvironmment. Hence the researcher coined the title s competitive advantage of green
packisging tor sustainable development.

Obiectives

The main abjective of the study s 1o find oot the cumpetitive advantage of green packaging
for xustainable development in coastal beli. The tollowing sre the specific objectives:

*  Tostudy the demographic profile of the sample respondent.

*  To ldentily the awarcness of environmental issues pertuining in the stody area.

= Toanalyses knowledge about the features of green packaging in the sample respondents

Methodolopy

The preseit study is empirical in namre based on both primary and secondary data. Primary
tata were collected from the constal taluks in Kanyakumari district, Amang the four taluks
Agastheeswaram, Kalkulam and Viluvancode are in the coastil belt. The researchir hus
selected the Kalkulam taluk where in the village which has the highest and lowest population
on the basis of simple random sampling, The sze of the sample study is 1500wt of it |04
sumples from the village which has highest populition and 50 from lowest population.
persomal interview schedule has been ued 1o administer questionnaire, Statistical package
of social saience (SPS5) was used for analyzing the data.

Data And Discussion

Demagraphic Compuosition

Demagraphic profile s o statistical datg 1w churncterize the apge, gender, marital stans,
income of the populntion in the study arca of the researcher Consumers in eoastal line are
mainly of fishermen community; their ocoupation und educationnl stutos tend 1o change
decording to their economic siatus, The following table shows the demuographic profils of
the respondents which is very much impomant 1o knew their purchasing behaviour and their
level of awarencss regarding the factors which affect the environment.
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Table I: Demogruphic profile of the respondents

Varfahles Particulars No.of respondents | Percentage
Ape Helow 21 vears 26 17

21-30 years bl 4

3140 vears il 21

Ahove 4i) vears i3 22

Total 150 141
Ciender i le 56 37.3

female o 627 nl

Toial 150 104001
Failecational Miteran: 1 7
squlification Up o sccondary | 26 173

Higher Secondary | 34 0.7

Under Grodumre 41 27.3

Post Graduare 22 14,7 ]

Professiono! i5 LRI

Technical 5 13

Total 150 104,00
Olceupation  of  the | Gowt Frplover 14 L
Respondents Self- Emploved 17 347

Professionalist 15 10

Fishermmien il 20.7

Home maker i1 3153

Toral 150 10401
Mpmhly income legs than 2000 92 0l d

ZUO0] - 44 29,1

SHHI ] - 9 .4

Maore than 60000 ;] il

Total 150 100

Source: primary data

Table | shows that, 17 per cent (26) of the respondents are in the age group of less than 21
years und 40 per cent (60) of the responidents belong o the age group of 21-30 vears, 373
per cent of the respondents ure male and 62,7 per cent of the respondents are femdle, This
agrees with the dudy by Ewalerzvk (201 5) which shows that 66.7 per cent ol the respondents
were women shopping themselves and their houscholds. 933 per cent of the respordents
are litesate while 6.7 per cent are illiterate. 35.5 per cont of the responsdents are home maker
The findings of this study does not supports with Madalyn Marie Smith(201 31 that 62.7 per
cent of the respondents were employed who could involve in buying green packaging
product. 613 per cent (92) of the respondents belong to the income group of “less than
20000 while 3.3 per cent (5) ure belonging o the income group of “more than SOM00”. The
validity between gender of the respondents and their awareness about environmental issues
15 tested with the help ol T et with the following hypothesin
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Null Hypaothesis

Hu: There is no significant difference between pender and awareness about efvirenmenial
[EL11 TS
TARLE 2: T- TEST FOR SIGNIFICANT DIFFERENCE BETWEEN GENDER
AND AWARENESS ABOUT ENVIRONMENTAL ISSUES

AWEreness Creniller T- P-
ahout - Valne | Value
Environmenra) | Male Female
isxues Mean | Std.Deviation | Mean | Stal.

Deviation
Environmental H 2363 A1
% i 443 b57 4.13 .-R'?ﬁ
Emvirammental 36 A6
iegradation 1.95 1065 354 £33
Envimnmental 460 R P di 65 Tia
protection -
Diepletion il - 245 .11
utiral resioutrecs. | % | 1108 388 | 960

Source: Statisticallv analysed data

Since P value s less than 0,05 the null hypothests is rejocted at 5 per cent tevel with regard
i Environmental awareness. Henee there is significant difference berween male and female
with rexpect to environmental awareness m awareness of environmental issues. Based on
mean score the male respondents have more awarcness on environmental issues than female
respendents therefore the study indicates male respondents have more cxposure in knowing
the current updates on environmental isspes. Paco et al,: 2000 study also proves the
increased  public swareness on environmental aspects and gErowing  environmenial
responsthility of consumer which developed environment friendly packaging.

Amount Spent On Green Packaped Product

Amount spent on any expenditure may differ secording to persan, plice and tme. It depends
upon their economic status and purchasing behaviour towards the product. Table shows the
amdunt spent on greon puckaging

Table 3: Amount t on Green Packaged product

|
. A ol

iim green pl-rll':':.;t ?:;!“m:‘h Percentage
n_j :.;-!.fH]-ﬂ 44 32.0

2 MIO0-5000 36 7.3

3 000 7000 14 2.7
| 4 = 100K} 12 8.0

Total 150 100.0

Souree: primary dats
Tahle 3 shows that, 37.3 per cent of the respondents spend amount between “Ra 30040-
R TOOU™ K per cent of the respondents spend iheve Ra 7000, 1t depiects that their expeniditure
15 based on their income. ence fishermen income is ot stible it may vary according to the
season while lishing, therefore maximum of the respondents expenditure lies in wverige
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level. And they are willing to pay extea premium for green packing. This supports a study
by Madalyn Marie Smith [2015) that consumers wee more likely o spend more and bay o
larpe quantity of green packaging product as they have interest in soctal responsibility The
ftfowing tabde depicts the mewn rank towards features ul green packaglug.

Hs: There is no significant difference between mean ranks towards features ol preen
parckugring.

Table 4
SNo. | Features of Green Packaging Mean Rank | Chi-sguare P
vatlue
value
1 Recyclable H.2h
2 Reusable 7.99
k] Benewible 7.55
4 Remowvi 677
5 Hedwes T.164
fh Biodegrudable £.07
T Nat poltuting environment 8,11
K Mot aifect the health of the | .07
humanity 76230 0,001+
9 Not affecting living organisms. 8.0
10 Lang life 1.58
11 Manufacturad fram ratural | 757
materials
12 Innovative .52
i3 Veraatile and Meuble 6,59
I# Imiprresves brand imge i, 44

Sowrce: Statistically analyzed datn

**Uenoles significance at 1% level

since P ovalue i8 fess than 0,01, the null hypothesis is rejected at | per cent level of

significance. Henge it is concluded that there s significant difference between mean ranks

wwards features of grecn packaging, Based on the mean rank the highest score of

‘Recyclable’ (8.26) swrongly agreed by the respondents, followed by “Not palluting

environment'(8.13),'Not  affecting living organisms'(8.09) and the least score of

“Innovative'(6,52) and *Improves brand dmage (644 ). 1i is inferred that respondents are mare

eco-cansvious and eco-friendly. Hence they ure willing to practice theee R cumcept of’ green

packaging.

Suggestions

*  Ciovernment can fax the use of disposable plastics and the non reevclable, non
biodegradable one, which may increase the wse of green packaging,

= Chovornment should impose less o no s for green peckaging, In order to encounage the
manufacturers to start sdapting green packaging in all the produces.

*  Manulacture of packaging industry should have eco-ethics 1o produce only green
packaging which are recyclable, reuseable and bio-degradable,

*  Muanuficturer should have the concern for the society 1o set reeyele centers in the area
where they distribute their produet T oy cresie polltion free enviromment
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* Consumers can contribute more to promote green packaging which will selve the
problem of pollution,

Conclusion

15 i bowm du die indusiries which star sdopting green prckaging The resulis of (e papes

indigates that respondenis are well aware of the ecological issues and they are started

demanding for an eco-friendly products particularly eco-fnendly packagimg. They have the
knowledge aboat the features and cuncepl of green packaging de. preen packiging is
reeyeluble, rewsuble and biodegradable. Therefore it's the high time lor the manufaeturer and

IS 0 great oppornity to the packagmyg industry (o be more eco-friendly The COMmpOny

which start adopting eco-cthics will have a bright future and bloom in near futuse, Every

manifacturer should keep in mind the principles of sustainable development “that we should
live within environmental limits and that we should enjoy and aspire (o u healthy, just and
faur socicty, " Wifly Day, SDC {Susiainable Development C ammission) Chair, UK
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